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Annex F
Invitation for Expression of Interest
EOI No. UNW-AP-PNG-EOI-2022-001    

UN Women Papua New Guinea Country Office invites interested NGO(s) to implement a Business Development Strategy developed to support women to increase their income levels to pre-COVID times.  
	1.0 DESCRIPTION 

 1.1 Background/context for required services/results

Globally, inequality exists and is evident in women’s participation in formal labor market. In PNG the overall labour force participation rate (% of total population ages 15+, modelled ILO estimate) was 47.3 per cent in 2017. Its highest value over the past 27 years was 72.53 in 2004. In 2020, the female labour force participation rate was 48.3 per cent, compared with 49.2 per cent for men. A critical factor in labour force participation and employment rates for women is their engagement in agriculture and fishing for household consumption in rural areas, where some 87 per cent of the population is concentrated. On the other hand, studies have shown that gender equality is linked to better economic growth, however, culturally accepted gender roles hinder a woman’s ability to work in formal and informal markets.
“Women’s economic empowerment is necessary for reducing poverty, achieving inclusive economic growth and sustainable human development. Economic growth needs to be broad based and inclusive across all sectors to provide opportunities for all citizens.” (Medium Term Development Plan (2018)). It is particularly important that women market vendors have access to employment, markets, resources and fair regulatory environment for businesses. Further, Vision 2050 repeats the call for “Equal Participation” which is enshrined in the five national goals and directive principles of Papua New Guinea, suggesting that inclusive economic growth and sustainable human development is important to reduce poverty.
The Informal economy provides income for many households. It is the main source of livelihood for many young women. The significant part of the informal market takes place in the public market. The majority of the market vendors in the public market are women. Public markets are important for many women because it is the hub for economic activity. It is an avenue where women can exchange goods for cash as well as it accommodates large participation and a catalyst to business start-up and growth. Today, urbanization is revolutionizing the traditional farm-vendor concept of market to on-sellers’ market concept, thus creating more opportunity for women-led businesses.
While informal economy provides opportunity for Papua New Guineans to meet their basic needs, the opportunity presents hazards for women market vendors, some of which already existed before Covid-19 risks. Some of these hazardous conditions are safety issues within the markets, sexual assaults, and physical harassments, financial exploitation and theft, and gender-based violence. Market management infighting, lack of leadership and innovation is one contributing factor to some of the hazardous conditions women market vendors face.
UN Women has been contributing to Women’s Economic Empowerment in PNG by focusing on women’s safety, leadership and voice, and economic security through work in markets. UN Women has developed a range of tools and training that are relevant to supporting women in markets including establishment of Market Vendors Associations to raise issues on markets and urban development within decision making bodies; innovative fee pay systems that address extortion and a tool kit that guides market management bodies.
 With support from Australia and Japan, UN Women is expanding its work in markets to support women to recover from the socio-economic impact of COVID-19. A business development strategy that focuses specifically on supporting women in the informal economy to expand their business through appropriate business development and mentoring support and enables women-led businesses to grow has been developed through wide consultation.
1.2 General overview of services required/results
The key objective of the assignment is to implement the Business Development Strategy developed under the Markets, Economic Recovery and Inclusion (MERI) Programme Phase 2. The strategy has 4 key result areas:
KRA 1: Market vendors have access to appropriate business development support services that allows them to grow their business.
 KRA 2: Market vendors have the capacity to grow their business, save their income and improve their livelihood 
KRA 3: Market vendors and their families and local community have increased awareness on gender equality. 
KRA 4: Women and girls have the control over their income and savings
To achieve these results, UN Women is seeking to partner with organizations that can offer training, mentorship and services in 2 of the result areas. If selected, partners will be responsible for training market vendors, market management teams, private sectors and government agencies in Port Moresby, Mt Hagen, Goroka, Lae, Daru, Alotau, Wabag, Kimbe, Wewak and Vanimo .The NGO(s) will work with UN Women Business Development Specialist to design appropriate package of  training materials and support that are responsive to the needs of market vendors and women led businesses that are looking at expansion and creating sustainable and profitable business models, including those wishing to transition into the formal economy. The selected partners will also be responsible for planning, organizing, networking, training and engaging other supporting partners to run tailor made trainings and support activities; and provide technical advice to UN Women Program team on good practices and emerging trends.

	 2.0 OUTPUTS
 2.1 Description of required services/results
UN Women is seeking to engage locally based NGO(s) to support the implementation of this strategy. For efficiency and impact, UN Women will prioritize partners with interest and capacity to deliver on the 2 result areas of the strategy in multiple locations (Port Moresby, Lae, Mt Hagen, Goroka, Daru, Wabag, Kimbe, Wewak, Vanimo and Alotau)
KRA 1: Market vendors have access to appropriate business development support services that allows them to grow their business.
 KRA 2: Market vendors have the capacity to grow their business, save their income and improve their livelihood
In particular, the partnership requires organizations with strong knowledge and experience in developing and implementing business start-up initiatives and accelerator programs for micro and small enterprises in Papua New Guinea. It also requires developing knowledge products, programming and policy support at national and district levels and in-depth understanding of challenges facing PNG businesses (particularly women-owned businesses) and the pathways for seeking support. The partners selected will be required to support and develop mutually reinforcing partnerships with relevant regional bodies, Government counterparts, UN organizations, private sector entities, and relevant community groups.
The NGO(s) will complement a locally engaged Program team to ensure that business development and growth initiatives undertaken by UN Women is suitable for the needs of its intended project beneficiaries. 
 2.2 General overview of services required/results
The Interested NGO(s) will be required to specifically implement the following 
· Provide and facilitate accessible Business Development Support Services for Market Vendors through partnerships with relevant government services and private sector organizations, including creating market linkages.
· Organize and conduct livelihood trainings in areas of interest among local women.
· Facilitate family-based business trainings in PNG Context for Market Vendors and their families in collaboration with relevant government services, NGOs, and private sectors.
· Plan and organize trainings and information sessions on gender equality for Market Vendors and their families. The NGO must work in collaboration with gender equality advocates and churches.
· Collaborate with local Microfinance Institutions, Micro Insurance Organizations, Banks or Digital Finance Service providers to create user-friendly packages that will enable women and girls in public markets, regardless of their status, background or race, have control over their savings and income and as well as have access to capital investments.

 2.3 Timeframe:  Start date and end date for completion of required services/results

               10 months: 1 August 2022 to May 2023


	 3.0 ELIGIBILITY CRITERIA

 3.1 Technical/functional competencies required:
· Informal sector business planning and management
· Financial Literacy for illiterate groups
· Marketing 
· Running a family business
· Teaching or training skills
· Strong communication and interpersonal skills
· Collaboration skills
· Negotiation and persuasion skills
· Project Management Skills
· Research and strategy skills
· Computer Skills
· Business Intelligence Skills
· Curriculum development skills
 3.2 Other competencies, which while not required, can be an asset for the performance of services
· Ability to speak local language of area of operation

	 4.0 SUBMISSION DETAILS 

Those interested in participating in the process should forward their expression of interest to UN Women focal point rebecca.bogosia@unwomen.org by 30 June 2022 enclosing the information listed below. (Maximum 3 pages) 

· Full legal name and address of applying organization. 
· Copy of valid legal registration in the country.
· Mandate or mission statement of organization.
· Statement of organization’s expertise in the relevant area.
· Description of the organization’s existing operations in the subject matter area, including how long the operations have been carried out.
· Any applicable documents for support

Upon receipt of the above information from prospective Responsible Parties, UN Women will review applicants for placement on a short-list of potential Responsible Parties. During the implementation of the programme cycle, those short-listed candidates may be invited to submit formal proposals (using the standard UN Women Call for Proposals template) to become a Responsible Party. The Call for Proposals will provide a more detailed description of the scope of work. 

Civil Society Organizations will be selected in accordance with the procedure set out in the UN Women Partner Selection Guidelines and UN Women Financial Rules Regulations. 

	



Note: 
Due to the high volume of communications, UN Women is not in a position to confirm receipt of completed expressions of interest. 

This EOI does not entail any commitment on the part of UN Women, either financial or otherwise. UN Women reserves the right to accept or reject any or all EOI without incurring any obligation to inform the affected applicant/s of the grounds
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